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LATAM AIRLINES GROUP LISTED ON THE DOW JONES SUSTAINABILITY WORLD INDEX
FOR A THIRD CONSECUTIVE YEAR

e The Dow Jones Sustainability Index (DJSI) is the world's most respected index among
investors and recognizes the performance of major companies in the area of
sustainability

e LATAM Airlines Group has been included in the DJSI ‘World’ index for three successive
years and represents one of only two airlines globally on the index

Santiago, Chile, 8 September 2016 - LATAM Airlines Group (‘LATAM’) today was named in
the *World’ category of the Dow Jones Sustainability Index (DJSI) for the third consecutive year.

The DJSI World index comprises the top 10% of leading global companies in the ‘S&P Global
Broad Market Index in terms of sustainability, based on an annual independent assessment of
economic, social and environmental criteria. LATAM Airlines Group is one of only two airlines
currently listed in the *‘World’ category.

"As the leading airline group in Latin America, LATAM Airlines Group has a responsibility to set
an example in sustainable practices. To be one of only two airline groups globally to be listed in
the 'World’ category for the third consecutive year is a great testament to the work of our team
and demonstrates our shared commitment towards enhancing the sustainability of the company
for our passengers, shareholders, stakeholders, suppliers and the communities in which we
operate,” said Enrique Cueto, CEO of LATAM Airlines Group.

LATAM Airlines Group is currently one of two Chile-based companies on the DJSI World Index.
Only 12 other companies from the region were listed on this index - seven from Brazil and five
from Colombia.

Criteria measured by the Dow Jones Sustainability Index

The Dow Jones Sustainability Index evaluates and recognizes companies based on economic,
environmental and social criteria including: corporate governance and compliance, social
reporting, development of human capital, efficiency, customer relations management as well as
environmental reporting and management.

The evaluation system adopts a ‘best in class’ logic which selects the companies with the leading
performance in their respective industries each year.

LATAM qualified for the index by being a company that is able to generate value for its
passengers, the destinations it serves, its workforce and the environment. As such, one of its
main goals is to support the development of South America and preserve its cultural and natural
heritage through the promotion of sustainable tourism and supporting NGOs in the region.

This year, DJSI invited 3,420 companies — covering 60 industries in 47 countries — with the best
financial performance measured by market capitalization in the S&P Global Broad Market Index
to participate in its annual corporate sustainability assessment. Out of the companies invited,
316 (including LATAM Airlines Group) qualified for the DJSI World Index.
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About LATAM Airlines Group S.A.

LATAM Airlines Group S.A. is the new name given to LAN Airlines S.A. as a result of its association with TAM S.A. LATAM
Airlines Group S.A. now includes LATAM Airlines Group (before LAN Airlines) and its affiliates in Peru, Argentina, Colombia
and Ecuador, and LATAM Cargo and its affiliates, as well as TAM S.A. and its subsidiaries TAM Linhas Aereas S.A. (LATAM
Airlines Brasil), including its business units TAM Transportes Aereos del Mercosur S.A., (LATAM Airlines Paraguay) and
Multiplus S.A. This association creates one of the largest airline groups in the world in terms of network connections,
providing passenger transport services to about 138 destinations in 25 countries and cargo services to about 140
destinations in 29 countries, with a fleet of 324 aircraft. In total, LATAM Airlines Group S.A. has approximately 48.000
employees and its shares are traded in Santiago, as well as on the New York Stock Exchange, in the form of ADRs.

LATAM is the new brand that has been adopted by the airline members of LATAM Airlines Group. The group has started to
implement the LATAM and LATAM Airlines brand to its customer contact points and aircraft, and will continue implementing
LATAM in its products and services as part of a gradual roll-out that will last approximately three years.

Each airline will continue to operate under their current brands and identities. For any inquiry of LAN or TAM, please visit
www.latam.com. Further information at www.latamairlinesgroup.net
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